Information for Exhibitors and Sponsors at DGG 2022

Company exhibition:

The company exhibition will be open for companies from Feb. 28 2022. From this
time on, companies can start designing their virtual booth and their coffee-points.
More information on design options can be found here. The DGG organization team
will assist in any technical issue if required.

The on-line conference program will be available on a separate web-page (Smart
Abstract). All exhibitors are asked to provide information on their company for this
on-line program. Please refer to the following document for more information:
Exhibitor information for the on-line program

Each exhibitor can participate in the company slam which will take place directly
after the opening ceremony. Companies are asked to present themselves in short
presentations (~3 minutes). We will enable screen sharing for your presentations.

Sponsoring:

Video spots for advertisement blocks before plenary sessions should be submitted
in “.mp4” or any other commonly used video format.

The preferred format for the advertisement in the conference proceedings is “.png”,
“.Jpg” or “.pdf". The size should fit the following maximum dimensions (h x w, see
the figure on the next page):

o full page: 25 cm x 16 cm

o half page: 16 cm x 12 cm

o quarter page: 12cmx 7,5 cm

The preferred format for logos on the conference homepage and in the entry hall is
“.png” or “.jpg”.

Please provide all the required items by Feb. 21 2022. These include:

Video Spots
Advertisement for the conference proceedings
Logos


https://dgg2022.dgg-tagung.de/deutsch/firmenausstellung-sponsoring/
https://dgg2022.dgg-tagung.de/app/download/12279776098/DGG+2022+-+Informationen+f%C3%BCr+Aussteller+_+Sponsoren.pdf?t=1643816512




